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VISUAL HAMMER: NAIL YOUR BRAND INTO THE MIND WITH THE
EMOTIONAL POWER OF A VISUAL (PAPERBACK)

Ries Ries, United States, 2015. Paperback. Book Condition: New. 226 x 150 mm. Language: English . Brand New
Book ***** Print on Demand *****.When my dad, Al Ries, wrote Positioning: The Battle for Your Mind in 1981, he
overlooked one important idea. The visual. Positioning is a totally verbal concept. You build a brand by owning
a word in the mind. Yet the best way into a mind is not with words at all. The best way into a mind is with
visuals. But not any visual. You need a visual hammer that hammers a verbal nail. The Marlboro cowboy. Coca-
Cola s contour bottle. Corona s lime. The cowboy hammers masculinity. The contour bottle hammers
authenticity. The lime hammers genuine Mexican beer. A trademark is not a visual hammer. Almost every
brand has a trademark, but fewer than one out of a hundred brands have a visual hammer. A trademark is a
rebus which communicates nothing except the name of the brand. A visual hammer, on the other hand,
communicates the essence of the brand. Visual Hammer is the first book to document the superiority of the
hammer and nail approach to branding. Some examples. The pink ribbon that made Susan G. Komen for the
Cure the largest nonprofit foundation to fight breast cancer. The Aflac duck that increased Aflac s name
recognition from 12 percent to 94 percent. The green jacket which made the Masters the most-prestigious golf
tournament. The polo player which made Ralph Lauren the largest-selling high-end clothing brand. The bottle
which made Absolut the largest-selling high-end vodka. The watchband which made Rolex the largest-selling
luxury watch. The red soles which made Christian Louboutin the leading luxury-shoe brand. The chalice which
made Stella Artois the fifth largest-selling imported beer. Colonel Sanders who made KFC the world s...
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Other eBooks

C h ild ren  s Righ ts ( Do d o  Press)  ( Pap erb ack)            
Dodo Press, United Kingdom, 2007. Paperback. Book Condition: New. 226 x 150 mm.
Language: English . Brand New Book ***** Print on Demand *****.Kate Douglas Wiggin, nee
Smith (1856-1923) was an American children s author...
Do w n lo ad  Do cu men t »       

Fro m Kristalln ach t to  Israel:  A  H o lo cau st Su rv iv o r s J o u rn ey  ( Pap erb ack)                     
Dog Ear Publishing, United States, 2009. Paperback. Book Condition: New. 226 x 152 mm.
Language: English . Brand New Book ***** Print on Demand *****.In the 1930s, as evil begins to
envelope Europe, Karl Rothstein...
Do w n lo ad  Do cu men t »       

Pen elo p e s En glish  Exp erien ces ( Do d o  Press)  ( Pap erb ack)              
Dodo Press, United Kingdom, 2007. Paperback. Book Condition: New. 226 x 148 mm.
Language: English . Brand New Book ***** Print on Demand *****.Kate Douglas Wiggin, nee
Smith (1856-1923) was an American children s author...
Do w n lo ad  Do cu men t »       

Po lly  Oliv er s  Pro b lem: A  Sto ry  f o r Girls  ( Pap erb ack)              
The Wildhern Press, United Kingdom, 2008. Paperback. Book Condition: New. 226 x 152 mm.
Language: English . Brand New Book ***** Print on Demand *****.Kate Douglas Wiggin was an
American children s author and educator....
Do w n lo ad  Do cu men t »       

Tales o f  Wo n d er Ev ery  C h ild  Sh o u ld  Kn o w  ( Do d o  Press)  ( Pap erb ack)                        
Dodo Press, United Kingdom, 2007. Paperback. Book Condition: New. 226 x 152 mm.
Language: English . Brand New Book ***** Print on Demand *****.Kate Douglas Wiggin, nee
Smith (1856-1923) was an American children s author...
Do w n lo ad  Do cu men t »       
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J ack Dru mmo n d  s C h ristmas Presen t:  A d v en tu re Series f o r C h ild ren  A ges 9- 12                               
( Pap erb ack)  
Createspace, United States, 2013. Paperback. Book Condition: New. 229 x 152 mm. Language:
English . Brand New Book ***** Print on Demand *****.A very warm welcome to Jack
Drummond s Christmas Present, the sixth book
Do w n lo ad  ePu b  »      

C h ild ren  s Ed u catio n al Bo o k J u n io r L eo n ard o  Da Vin ci  :  A n  In tro d u ctio n  to  th e                                
A rt,  Scien ce an d  In v en tio n s o f  Th is Great Gen iu s A ge 7 8  9  10 Y ear- Old s.  [ British                      
En glish ]  ( Pap erb ack)     
Createspace, United States, 2013. Paperback. Book Condition: New. 248 x 170 mm. Language:
English . Brand New Book ***** Print on Demand *****.ABOUT SMART READS for Kids . Love
Art, Love Learning Welcome. Designed to
Do w n lo ad  ePu b  »      

DK Read ers L 1:  J o b s Peo p le Do :  A  Day  in  th e L if e  o f  a Teach er ( Pap erb ack)                      
DK Publishing (Dorling Kindersley), United States, 2001. Paperback. Book Condition: New.
American.. 224 x 150 mm. Language: English . Brand New Book. This Level 1 book is
appropriate for children who are just beginning to
Do w n lo ad  ePu b  »      

Bu d d y , th e First Seein g Ey e Do g ( Pap erb ack)          
Scholastic US, United States, 2014. Paperback. Book Condition: New. Don Bolognese
(illustrator). 224 x 150 mm. Language: English . Brand New Book. With inspiring and
educational stories, Scholastic s Hello Reader series caters to the
Do w n lo ad  ePu b  »      

Wh o  A m I in  th e L iv es o f  C h ild ren ? an  In tro d u ctio n  to  Early  C h ild h o o d                                       
Ed u catio n ,  En h an ced  Pearso n  Etext w ith  L o o se- L eaf  Versio n  - -  A ccess C ard                                 
Package
Pearson, United States, 2015. Book. Book Condition: New. 10th. 250 x 189 mm. Language:
English . Brand New Book. NOTE: Used books, rentals, and purchases made outside of
Pearson If purchasing or renting from companies
Do w n lo ad  ePu b  »      
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